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The Power of Film...and TV...and Streamingq TV
The “POWER?” is connected to our “HUMANITY” in specific ways:

AS HUMANS, we are HARD-WIRED for
storytelling as a social/cultural bond. a _ | ‘Q
We are biologically Eye/ear-CENTRIC. ' & .‘q ' ‘
The mind-movie problem = how a 2 dimensional " 2 deha e 239t 2D -
moving image hooks our consciousness. b = PN Gi “3
Y &
According to McGinn, The more realistic L
(verisimilitude) a story is the more IMPACTFUL. ” ST BB Ty L rrd 8
o This power is unigue to film (TV and video as well) . = “." ',-; A ‘.\ y".
o “Film connects to the human psyche in a deep ¥ g ot gd Q-'**-'%r;i; B e ohig s
L) e "w :h,“,.:fvg < - iy 4
way.” Stanley Cavell /% . e A mf ;" }'.f.‘ -
o Movies appeal to us at unconscious psychological ;..‘;%'j‘ - ?'{'g . ,\ zf"_f. .
levels. (Freud) »- /4 jh} )ﬁ(”ﬂ y ;. | X _,-/_.J
o The mind seems to step into another sphere (ALT- - 11 % 8.4 U

REALITY) of engagement as the images on the
screen flood into our receptive consciousness.

o Altered state of consciousness is enthralling and
irresistible.

Sacred form of Art?



Individual Power of Film

« Demoqgraphic Power: Movies have a
larger mass appeal than most other
artistic media. Cross-Cultural.

MARVEL STUDIOS

Vl"llll'l"ﬂS

ENDGAME

A

«  We have a very BASIC “natural
literacy” for understanding movies.
(Noel Carroll)

 Movies AMPLIFY/ACCENTUATE N . AN -
reality through HEIGHTENED stories . e = g/ 4]
via powerful images, special FX, (AN sl L
audio, dialogue, music.

« Offers us “fiction” (a BETTER more
entertaining world).

« We want to be fooled?!
* Movies are NOT mirrors of reality.
* Movies support/reinforce the

prevailing social/ideological
viewpoints In society.
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Market shares of selected Subscription video-on-demand
(SVOD) services in the United States in 2024

Statista — Media Play News:
Market shares of selected subscription video-on-demand (SV(

States in 4th quarter 2024
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Details: United States; JustWatch; October 1 to December 31, 2024; measured interest in

SVOD services on JustWatch, when users add movies and TV shows to their watchlist and
© Statista 2025 &

select certain streaming services




TV HOUSEHOLDS - U.S. 2000-2022

Number of TV households in the United States from season 2000-2001 to season 2021

(in millions)

2
S
£
=
=
2
o
a
2
-
5
T
2
£
=

Details: United States; Nielsen; Seasons 2000-2001 to 2021-2022
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